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We are the Catalyst for Your
Digital Transformation:
Empowering Organizations,
Enriching Lives.



Logo Guidelines
Logogram Logogram + Logotype

The logogram serves as a symbol associated with the brand, while the logotype is the fully
spelled-out representation of the logogram.
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Icon
Guideline

thinkIT logo is composed of a distinctive
icon and a unique wordmark. The icon
symbolizes our innovative approach and
our commitment to solving complex
problems. The wordmark is crafted with a
modern and clean typeface, reflecting
our professionalism and expertise in the
technology sector.
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Main Icon Monochrome
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logoType
Guideline
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Main LogoType Monochrome
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thinkIT logo is composed of a distinctive
icon and a unique wordmark. The icon
symbolizes our innovative approach and
our commitment to solving complex
problems. The wordmark is crafted with a
modern and clean typeface, reflecting
our professionalism and expertise in the
technology sector.



Typography
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These typefaces embody our pioneering and
modern spirit, portraying the brand's progressive
and customer-focused stance in the technology
sector, and dedication to providing dependable
and polished solutions.

GuidelinesBrand 

Font Overview

Maven Pro
For Headers

Avenir
For Subheaders and Paragraphs

Write details here, such as product
specifications, price, event duration,

and promotions.

PRODUCT NAME
COMPANY NAME

Font Hierarchy
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Color Palette

 #004AAD, a deep blue, stands for trust,
reliability, and endless possibilities.
#F8F9F1, a soft near-white, denotes
purity and clarity in our approach.
#E61D24, a vibrant red, expresses our
passion and innovative spirit. Lastly,
#998C61, a muted gold, represents
quality and the high standards that we
uphold.

#004AAD

Primary

Secondary

#F8F9F1

Secondary

#E61d24

Secondary

#998C61
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Iconography Reflecting our innovative spirit and commitment to
user-centric design. Our icons are carefully crafted
visual elements that convey specific information,
functions, features, and brand values without relying
on text.
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Thank you

thinkit.africa

Touch

Adherence to these guidelines will ensure a cohesive and powerful
representation of the thinkIT’s brand. By presenting our brand consistently,
we reinforce our values and mission, fostering recognition and trust among
our clients and partners. For any queries or additional information regarding
the logo and its application, please refer to the thinkIT team.

Get in
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